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Thank you for your inspiring support of Boys & Girls Clubs of America. 
In 2016, your generosity enabled BGCA to develop opportunities for young people 
served by Boys & Girls Clubs across the nation and on U.S. military installations 
worldwide, especially those who need Clubs the most. 

Recognizing a need to serve more teenagers, 2016 saw the launch of “Year of the 
Teen,” our multi-year initiative to retain and recruit more teenaged Club members.  
To that end, we also expanded on the proven success of our foremost teen leadership 
program, Youth of the Year. With the introduction of the Youth of the Year Leadership 
Development Suite, Club members of any age can now benefit from programming that 
emphasizes self-awareness, decision-making and fundamental leadership principles. 

We saw significant strides among unique Club populations in 2016, as well.  
To increase support for military-connected youth, we established Better Together,  
a public-private partnership to provide the 75 percent of military youth who live 
outside domestic military installations with the benefits of the Club Experience. 

Last July, BGCA and the U.S. Department of Health and Human Services co-hosted  
the latest in our Great Think series, Great Think Indian Country. Over 100 
representatives from government agencies, corporations and non-government 
organizations participated in the thought leadership forum in Washington, D.C.,  
which focused on how to improve the lives of Native youth. 

BGCA also began to lay groundwork for a new strategic direction last year.  
Great Futures 2025 is based on research that shows a high-quality Club Experience  
is key to young people achieving our priority outcomes of Academic Success,  
Good Character and Citizenship, and Healthy Lifestyles. We believe Great Futures 
2025 is the way forward that will ensure the ongoing success of all Boys & Girls Clubs 
and all young people. 

Because of your tremendous support, BGCA is well situated to continue to provide 
children and teens across the country with access to vital programming offered by 
their local Clubs. We could not, and cannot, do this without your selfless support. 

Thank you.

Myron Gray
Chairman

OFFICERS LETTER

James L. Clark
President and CEO
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2016 MOVEMENT PROFILE*

Mission: To enable all young people, especially those who need us most,  
to reach their full potential as productive, caring, responsible citizens.

AGES

1,594
school-based 
Clubs

4 million
youth served 
annually

481
BGCA-affiliated Youth Centers on  
U.S. military installations worldwide

1.95 million
registered members, 
including 559,000 teens

990
Clubs in 
rural areas

2.05 million
youth served through 
community outreach

296
Clubs in public 
housing communities

175
Clubs on  
Native lands

were non-members from local 
neighborhoods who participated 
in community outreach programs, 
activities and special events.

were Club members who 
participated in daily programs 
and services.

4,300
chartered Boys 
& Girls Club 
facilities, including 
approximately:

16 and 
older:

11%

5 and 
younger: 

4%

6-9: 
37%

10-12: 
30%

13-15: 
18%

51%

49%
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56%
of Club members qualify 
for free or reduced-priced 
school lunch

On a typical day, 

433,000 
children and teens attend  
a Boys & Girls Club

364,000
adult staff 

and volunteers

61,000
adult 

professional staff

279,000
program 

volunteers

24,000
board 

members

ETHNICITY

White

African-American

Two or more races

Unknown

Asian

Native Hawaiian or Pacific Islander

Some other race

American Indian or Alaska Native

Hispanic or Latino

29%

27%

24%

6%

5%

3%

3%

2%

1%

* Compiled from annual report data received from member organizations

GENDER

Female 
45%

Male 55%
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Boys & Girls Clubs serve small towns, large 
metropolitan areas, public housing communities, and 
Native populations. Club programs and services also enrich 
the lives of youth in public and private schools, as well as 
those who live on U.S. military installations worldwide.

Clubs are community-based, building-centered and led 
by professional staff. They offer youth development 
programs, determined by local necessity and available 
resources, to meet the interests and needs of young 
people ages 6-18.

Boys & Girls Clubs provide:
•	 Safe places to play, laugh, discover and learn  

during out-of-school time, including the summer.

•	 Life-changing programs that help youth advance in 
three key outcome areas: Academic Success, Good 
Character and Citizenship, and Healthy Lifestyles.

•	 Opportunities to build new skills so that kids 
can succeed and receive recognition for personal 
accomplishments.

•	 Ongoing, supportive relationships with caring 
adults and friends that foster a sense of belonging, 
responsibility, civility and civic engagement.

How the National Organization 
Serves Local Boys & Girls Clubs 
In 1906, 53 local Clubs banded together to establish 
a national organization. Since then, the national 
organization, now known as Boys & Girls Clubs of 
America, and local Clubs have collaborated to help 
America’s youth reach their full potential.

Through its Atlanta headquarters, regional service 
centers, and Government Relations office in Washington, 
D.C., BGCA provides Clubs with assistance and 
support in youth program development, board and 
staff development, organizational planning, resource 
development, marketing and communications, and 
administration and management. Key functions include:
•	 Assisting Clubs with outcome-based program 

planning and evaluation

•	 Providing comprehensive child safety resources 
to protect youth and position Clubs as catalysts for 
child protection

•	 Helping community leaders establish new Clubs 
and expand existing ones

•	 Providing training experiences, management 
consultations and resources for staff development, 
volunteer recruitment, marketing, fundraising, 
compensation and benefits administration

•	 Promoting greater public awareness about  
Boys & Girls Clubs’ mission and impact

•	 Addressing legislative and public policy issues 
affecting young people and the volunteer sector.

UNIQUE CHARACTERISTICS OF BOYS & GIRLS CLUBS
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Aaron’s
Aaron’s is a supporter of Keystone Club, BGCA’s teen leadership and service program. 
Keystone is designed to inspire leadership among teens in the areas of community 
service, academic success, career preparation and teen outreach. Aaron’s is the 
largest sponsor of the annual National Keystone Conference, a culminating event 
for Keystone Clubs. Finally, Aaron’s supports Keystone through Teen Center Refresh 
grants and completed eight refreshes in 2016.

Altria
Altria’s partnership with Boys & Girls Clubs of America supports Clubs through two 
programs – Success360° and More Members More Often. Success360° enables 
and encourages Clubs to connect with other youth-serving organizations to better 
serve their members. Through More Members More Often, Altria supports building 
Clubs’ capacity to recruit and retain members, and their ability to provide a high-
quality program experience to the members they serve. 

Anthem Foundation
Anthem Foundation’s longstanding relationship with BGCA helps bring critical 
nutrition and exercise programming to communities and Clubs throughout the nation, 
advancing BGCA’s efforts to combat the growing rate of childhood obesity through 
the holistic health and wellness program, Triple Play. In 2016, the Anthem Foundation 
provided over 130 grants to Clubs.

Argosy Foundation 
In 2016, Argosy Foundation’s multi-year grant enabled BGCA to continue to provide 
instrumental support to Boys & Girls Club State Alliances. These groups generate 
collective state funding to build capacity of local Clubs, and for the fourth year in a 
row, have exceeded ambitious fundraising goals.

AT&T
To increase youth development and character-building outcomes, AT&T is supporting a 
cost-effective and scalable continuous quality improvement pilot program. Additionally, 
AT&T continues to support the Aspire Mentorship Engagement Program. Since 2012, 
AT&T has provided mentorship and volunteer opportunities to Club members in 22 
markets. In total, AT&T has provided over 1 million mentorship hours to support 
charities where their employees live and work.

2016 ANNUAL REPORT NARRATIVES – PARTNERS OVER $500K

For young people to achieve great futures, they must excel academically, give 
back to their community and take responsibility for their well-being. To support these 
key outcomes, BGCA provides national programs that focus on Academic Success, 
Good Character and Citizenship, and Healthy Lifestyles. We extend our sincere thanks 
for the generous support of our 2016 partners and sponsors in these impact areas.
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Bridgestone
In 2016, Bridgestone Retail Operations (BSRO) continued to support BGCA’s Great 
Futures Campaign with an in-store cause campaign at 2,200 Firestone Complete 
Auto Care, Tires Plus, Hibdon Tires Plus and Wheel Works tire and automotive service 
centers nationwide. BSRO’s partnership empowers Clubs to increase their average 
daily attendance, thus serving more members, more often, and ensuring every kid 
and teen is engaged productively during out-of-school time.

Buffalo Wild Wings
A BGCA partner since 2013, Buffalo Wild Wings supports the development and 
growth of ALL STARS team sports through its Team Up for Kids mission. These high-
quality football, basketball, cheerleading, soccer, dance and step programs are 
designed to build character and teach Club youth skills that help them succeed  
on and off the field.

Charles Schwab Foundation
Since 2004, the Charles Schwab Foundation has partnered with BGCA to develop 
and administer Money Matters: Make it Count, BGCA’s financial literacy program 
designed to prepare participants for college and career, which has impacted more 
than 725,000 youth. In 2016, Charles Schwab launched a digital financial literacy 
game called $ky, helping young people think about their financial futures in a fun and 
engaging way.

Choice Hotels International Inc. 
Choice Hotels International is a three-year partner with Boys & Girls Clubs of America 
focused on employee engagement and volunteerism. Choice partners closely with 
local Clubs in the D.C./Maryland/Virginia and Metro Phoenix communities to provide 
support through hands-on volunteer projects. Choice has chosen BGCA as their 
primary charitable partner because they understand the positive impact that Clubs 
have on the lives of youth.

The Coca-Cola Company
The Coca-Cola Company has supported Boys & Girls Clubs for over 70 years, and 
continues to partner with Boys & Girls Clubs through Triple Play, BGCA’s premier 
health and wellness program, as well as other national programs, volunteer 
engagement and local support of other activations.
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Comcast NBCUniversal
Comcast NBCUniversal continues to partner with Boys & Girls Clubs of America to 
sponsor My.Future, BGCA’s technology initiative designed to teach Club members 
about the digital world, ignite their passions and ensure all youth are prepared with 
the technology skills needed for success in the 21st century. 

Comic Relief, Inc. (Red Nose Day Fund)
In 2016, Boys & Girls Clubs of America was a nonprofit partner for Red Nose Day.  
Red Nose Day raised $36 million in 2016 to support their mission of ending childhood 
poverty around the world. Funds from Red Nose Day supported the implementation 
of Summer Brain Gain to help curb summer learning loss, and provided healthy meals 
and snacks for nearly 800 Clubs, including seven Clubs in Puerto Rico.  

Deerbrook Charitable Trust 
In 2016, longtime partner Deerbrook Charitable Trust continued to support BGCA’s 
Advancing Philanthropy, a transformational fundraising and sustainability planning 
effort. Advancing Philanthropy embeds a culture of philanthropy in Clubs that 
increases organizational and fundraising capacities to generate greater community 
investments in the critical work of our Movement.

Disney
For more than 50 years, Disney and BGCA have worked together to inspire generations of 
leaders, innovators and dreamers. As the Presenting Sponsor of BGCA’s National Youth 
of the Year program, Disney supports and recognizes those Club members who exemplify 
leadership and service, academic excellence and healthy lifestyles, inspiring our entire 
Movement of 4 million youth to achieve great futures.

Dr Pepper Snapple Group, Inc. 
Dr Pepper Snapple Group (DPSG) is the National Sponsor of Boys & Girls Clubs’ 
Alumni & Friends. Through their three-year commitment, DPSG helped Alumni & 
Friends launch the “Stay Connected” campaign to engage and support new Club 
alumni who have recently graduated from high school. Through the “Stay Connected” 
campaign, Alumni & Friends aims to register graduating seniors as alumni, promote 
readiness for college and careers by providing online tools, tips and resources, as well 
as connect them to a global network of passionate and dedicated alumni who can 
provide valuable guidance and mentorship.

© 
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Fluor Foundation
Fluor Corporation, through its foundation, partners with Boys & Girls Clubs of America 
to help teens and youth development professionals living on military installations 
worldwide develop critical skills in resiliency and reintegration through the Military 
Teen Ambassador Program.  

Gap, Inc.
Gap, Inc. has partnered with Boys & Girls Clubs of America for many decades. 
In 2016, Gap continued to expand their impact through two in-store promotions, 
a summer back-to-school backpack and donation drive, and a fall coat and 
donation drive. Both promotions supported local Clubs aligned with a Gap or Gap 
Factory store, while also supporting workforce readiness and the CareerLaunch 
program. Additionally, thousands of backpacks and coats were donated to youth in 
underserved communities.

The Hartford
In 2016, The Hartford and BGCA launched a $3 million partnership that will develop 
the next generation’s workforce, creating 30 College and Career Centers in the next 
three years. The College and Career Centers, powered by The Hartford, will provide 
teen members of the Club with opportunities to explore career paths to help prepare 
them for their next step after high school.

HSBC
HSBC is a longtime supporter of local Boys & Girls Clubs around the country. Thanks 
to their generous contribution to celebrate the bank’s 150-year anniversary, several 
local Clubs will enhance their summer learning and Summer Brain Gain programs,  
as well as STEM, arts and career exploration programming.

Kimberly-Clark
For over eight years, Kimberly Clark has been a proud partner of BGCA, most recently 
supporting SMART Girls, a program encouraging healthy lifestyles and relationships 
by giving girls the space, support and tools to navigate adolescence and emerge as 
strong, healthy young adults. 

Kraft Heinz Company Foundation 
In 2016, Kraft Heinz Company Foundation continued its partnership with Boys & Girls 
Clubs of America and its mission to increase the adoption of healthy eating behaviors 
and improved access to healthy food among low-income youth and families. In addition, 
Kraft Heinz Company Foundation supported the Food Security Initiative to reach 
more than 2 million youth in Clubs across the country. Funds donated by Kraft Heinz 
Company Foundation funded an in-depth assessment to determine best practices for 
replication across the Boys & Girls Club Movement.  
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Lowe’s
Lowe’s has partnered with BGCA since 2009 to provide building and refurbishment 
grants to local Clubs to increase safety and comfort for Club youth. In 2016, 
BGCA and Lowe’s launched Renovation Across the Nation in which the company 
provided $50,000 grants to at least one deserving Club in every state. In all, Lowe’s 
contributed $3.5 million to ensure Boys & Girls Clubs received the renovations  
they needed.

Macy’s
Since 2010, Macy’s partnership with BGCA has made a difference in local 
communities through enriching, educational programs that promote academic 
success. In 2016, Macy’s raised $800,000 to support BGCA and local Clubs as part 
of its “Thanks for Sharing” campaign.

Major League Baseball Charities                                   
In 2016, Major League Baseball renewed its deep and far-reaching commitment 
to youth and Boys & Girls Clubs. From high-impact programs introducing children 
to baseball, to national campaigns raising public awareness about the vital youth 
development services Clubs provide in their communities, the multi-faceted 
partnership has positively impacted Clubs throughout the nation. Over the next five 
years, MLB and BGCA will renovate 30 Boys & Girls Clubs in select MLB markets with 
updated baseball fields, technology and/or teen centers.

Maytag
In 2016, Maytag and BGCA continued their shared commitment to recognize 
dependability through the Maytag Dependable Leader Awards, honoring outstanding 
Club professionals and volunteers. Recipients received this distinction and $20,000 
to support their Clubs’ efforts to provide a safe, dependable environment for kids  
and teens.

Microsoft
Over the course of two decades, Microsoft has donated more than $150 million in 
software, cloud services, cash grants and employee time to BGCA and local Boys 
& Girls Clubs. Today, Microsoft’s focus is on increasing opportunities for youth to 
learn computer science and empowering them to achieve more for themselves, 
their families and their communities. Microsoft has partnered with BGCA in the 
development of computer science programming, computer science grants and 
awareness materials to be leveraged Movement-wide. 
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National Vision
National Vision, Inc. continued their partnership with Boys & Girls Clubs of America 
to increase its reach and impact in 2016. The partnership provided free vision 
screenings, comprehensive eye exams and free eyeglasses to Club members in over 
75 Boys & Girls Clubs through America’s Best Contacts & Eyeglasses retail locations. 

Nestlé
BGCA and Nestlé have partnered on the National Fitness Competition, a twice-annual 
fitness experience designed to help Club members acquire the desire, ability and 
confidence to be physically active throughout the entire year and enhance the overall 
culture of wellness in Clubs. Nestlé’s employees also work closely with local Clubs 
across the country as dedicated volunteers. 

New York Life Foundation 
The New York Life Foundation’s partnership with BGCA helps build a culture of 
wellness, creating a safe, nurturing and welcoming environment in Clubs. Their 
support of the Be There initiative and Ready, Set, Action program allows Club staff to 
learn how to assist grieving youth and connect them to community resources. It also 
allows members to gain the necessary social and emotional skills to successfully  
face hardships.

Old Navy
For nearly 20 years, Old Navy has supported Boys & Girls Clubs in their efforts to 
turn learners into leaders and prepare Club members for careers. Through an in-
store cause marketing campaign, Old Navy supplies funding to local Clubs, invests 
in national character and leadership development programming, such as Torch Club, 
and provides volunteer engagement and job shadowing opportunities to youth. 

PGA of America, Inc. 
Boys & Girls Clubs of America’s partnership with The Professional Golfers’ Association 
of America and United States Golf Association brought golf to over 150 Boys & Girls 
Clubs in 2016. During the five-year partnership with BGCA, the PGA of America and 
USGA helped introduce more than 48,000 youth to golf. Club members were able to 
learn golf from PGA professionals and have on-course golf experiences through the 
PGA Sports Academy golf program to help inspire them to play the game.   
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Planet Fitness
Boys & Girls Clubs of America is a nonprofit partner of the Judgement Free 
GenerationTM, Planet Fitness’ philanthropic initiative designed to combat the 
judgement and bullying faced by many youth by creating a culture of kindness and 
encouragement. In 2016, Planet Fitness ran a one-week cause campaign in their 
gyms, which raised more than $1 million.  Through this partnership, Planet Fitness 
funded a digital anti-bullying toolkit available to all Boys & Girls Clubs, evidence-based 
training for Club professionals on social emotional resiliency and Judgement Free gym 
spaces in local Clubs. 

Raytheon
Raytheon partnered with Boys & Girls Clubs of America to create 22 STEM Centers 
of Innovation at Clubs and BGCA-affiliated Youth Centers on U.S. military installations 
worldwide to serve military-connected youth. STEM Centers of Innovation equip 
dedicated STEM staff and Raytheon employee mentors with exercises using real-
world applications for science, technology, engineering and math to enhance young 
people’s understanding of STEM and strengthen their critical thinking skills in 
preparation for college, military or civilian careers.

Ross
A valued partner to Boys & Girls Clubs for over 10 years, Ross is now a national 
sponsor of Power Hour, BGCA’s interactive homework assistance program. In addition 
to providing scholarships to graduating Club seniors, Ross hosts grand opening 
events for select Ross Dress for Less and dd’s DISCOUNTS stores to benefit local 
Clubs. In 2016, Ross partnered with BGCA to engage Ross customers in one of 
BGCA’s most successful cause marketing activations.

Samsung
In 2016, Samsung provided Clubs the opportunity to implement DIY STEM program 
modules, and administer staff and member surveys. Samsung’s partnership 
provided DIY STEM workshops for Club staff to help them feel confident, capable 
and empowered to speak to best practices in STEM programming, assessment and 
evaluation. In addition, selected Clubs received 10 Samsung tablets to support their 
STEM program efforts. Samsung’s partnership with BGCA provides Club members 
with the tools they need for a successful future in STEM fields through impactful 
program modules. 

S.D. Bechtel, Jr. Foundation
The S.D. Bechtel, Jr. Foundation has enabled BGCA to enhance its system of 
continuous learning and adult practitioner training for the Movement’s cadre of adult 
professional staff and volunteers. This training aims to strengthen Club and staff 
practices, and increase youth development and character-building outcomes.

®

BOYS & GIRLS CLUBS OF AMERICA16



STEM Next
With support from STEM Next, a national leader in increasing STEM learning funded 
by the Noyce Foundation, BGCA has conceptualized, planned and clearly defined our 
strategy for unparalleled, user-centered STEM experiences outside of a traditional 
classroom. BGCA’s strategy helps to close the gap in STEM access and provides 
equity to youth in areas of the greatest need, igniting their passion for learning, 
piquing their interest in STEM-related careers and creating a viable path to a  
STEM career.

Taco Bell Foundation
Since 2013, the Taco Bell Foundation and BGCA partnership has supported the 
country’s next generation of leaders: America’s teens. Taco Bell’s support both 
nationally and locally provides resources and programs to inspire and enable teens to 
graduate from high school and unlock opportunities for college and the workforce.

Toyota
Beginning locally in 2007 and growing into a national partnership, Toyota is proud to 
support Boys & Girls Clubs in their efforts to inspire the next generation of leaders, 
thinkers and engineers. Toyota is the Signature Partner of BGCA’s National Youth 
of the Year program, which honors our nation’s most remarkable youth on their 
path to great futures and encourages all youth to lead, succeed and inspire. Toyota 
also provides dedicated volunteers, college scholarships, internship programs and 
vehicles to local Clubs.

United Health Foundation
United Health Foundation has partnered with BGCA to develop an innovative 
resiliency and reintegration initiative designed to help teach positive responses 
and coping mechanisms for the unique challenges military-connected youth 
face. This program will provide an arsenal of resources to military families and 
military-connected youth to help them develop resiliency and handle all aspects of 
reintegration through all stages of deployment and through reintegration into the 
civilian community.
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University of Phoenix
University of Phoenix’s partnership with BGCA provides education and skill-
development opportunities for tomorrow’s leaders through the National Youth of the 
Year program. University of Phoenix also provides 30 full-tuition scholarships each 
year to Boys & Girls Club professionals, ensuring a culture of achievement throughout 
the Club environment.

UPS Foundation 
The charitable arm of UPS has partnered with Boys & Girls Clubs of America since 
2009 to implement UPS Road Code, a national program to teach safe driving to Club 
teens. Since 2009, this program has reached approximately 30,000 teens in Clubs 
across the country.

U.S. Cellular
U.S. Cellular and Boys & Girls Clubs of America have joined together to launch the 
“Building Better Communities” initiative. U.S. Cellular works with BGCA and local 
Clubs to develop successful volunteer engagement programs in support of STEM 
education and academic success.	

Wallace Foundation
In 2016, The Wallace Foundation’s multi-year investment in BGCA’s Youth Arts 
Initiative continued to support national efforts to test research-based strategies 
to provide innovative, high-quality arts programming for urban, low-income youth. 
Derived in part from the Youth Arts Initiative’s research and insights, BGCA developed 
a vision and strategy for improving Clubs’ arts programming quality — to provide all 
Clubs the opportunity to engage in high-quality arts programming that enhances the 
Club Experience and supports the development of globally competitive leaders

Woodruff Foundation 
Robert W. Woodruff Foundation’s multi-year investment supports building capacity 
at Boys & Girls Clubs of Metro Atlanta, as well as Clubs in the state of Georgia and 
throughout the southeast. Their dedication and support have allowed BGCA to make 
transformational progress in the areas of strengthening local boards, increasing 
program impact, developing strong executive leadership, ensuring child and Club 
safety, and increasing local sustainability.
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World Wrestling Entertainment, Inc. 
In 2016, WWE and Boys & Girls Clubs of America entered into a multi-year national 
partnership designed to further enhance youth development at local Clubs across 
the country. The new partnership focuses on bullying prevention efforts around Be 
a STAR, WWE’s anti-bullying initiative, and its mission to encourage young people 
to treat each other with respect through education and grassroots initiatives. WWE 
Superstars and Divas, many of whom are Boys & Girls Club alumni, participated in 
anti-bullying rallies at local Clubs across the U.S., where they interacted with youth 
and shared their personal experiences. Fourteen local Clubs participated in the pilot 
program for Be a STAR, providing insight into resources and materials. 

Verizon Foundation
In 2016, the Verizon Foundation continued its partnership with BGCA by supporting 
the expansion of the App Lab pilot – a coding program that teaches Club members 
the fundamentals of computation, critical thinking and problem-solving as they 
conceptualize and design their own apps. The Foundation, in coordination with the 
Bureau of Indian Education, also funded Digital Pathways, which leverages mobile 
technology to provide Native youth with digital literacy skills, adaptive academic 
enrichment, indigenous culture preservation and STEM engagement.

ZAC Foundation
In 2016, the ZAC Foundation for Children’s Safety further deepened its involvement 
with BGCA to ensure safety in and around water for Boys & Girls Club members. 
Through this partnership, Clubs participated in ZAC Camps, in which Club members 
developed their swimming ability and learned about the importance of pool and open 
water safety.
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Advancing Philanthropy
In 2016, Advancing Philanthropy, funded by the Deerbrook 
Charitable Trust, supported 132 Boys & Girls Club 
organizations nationwide in building Club strategies and 
capacity to take fundraising to the next level. Graduate 
organizations raised $77.2 million in private funding in 
2016, which will allow their Clubs to serve more young 
people with greater impact. This transformational gift 
from the Deerbrook Charitable Trust will enable BGCA to 
support some 500 organizations in shaping a new culture of 
philanthropy by infusing a major gift strategy in local Clubs’ 
resource development plans.

Planned Giving
BGCA continues to provide services that help Clubs 
recognize, secure and close planned gifts. More than 
170 commitments with an estimated expectancy of 
$20.8 million were documented in 2016. Since 2003, 
when BGCA began assisting with planned giving, Clubs 
have secured over $256.9 million in planned giving 
expectancies. A planned gift is a truly inspiring way to 
leave a personal legacy and impact lives for generations 
to come.

Individual Giving Recognition Societies
BGCA’s three national recognition societies, described 
below, provide a way for local Clubs to thank and honor 
individual donors who make an impact on children’s lives.

The Jeremiah Milbank Society acknowledges generous 
individuals who donate unrestricted gifts of $10,000 or 
more to a local Club. In 2016, more than 1,400 such 
donors were recognized. Society members, more  
than 64 percent of whom were renewing members, 
collectively contributed $35.2 million to Clubs in 2016.

The Heritage Club is a national deferred giving society 
that recognizes individuals who have named BGCA or a 
local Club in their estate plan. In 2016, BGCA recognized 
over 3,240 members of 245 local Heritage Clubs, an 
increase over previous years.

The Lifetime Giving Society honors donors who show 
a deep commitment to Boys & Girls Clubs through 
significant contributions during their lifetime, totaling 
a cumulative $250,000. In 2016, The Lifetime Giving 
Society grew to 112 Clubs (an increase of 19.4 percent), 
recognizing a total of 554 members (an increase of  
40.6 percent).

ANNUAL CAMPAIGNS
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Boys & Girls Clubs
Alumni & Friends 
Boys & Girls Clubs of 
America launched Boys & 
Girls Clubs’ Alumni & Friends 
in 2015 to develop a global 

community of former Club members and supporters  
who are passionate about giving back to Clubs and the  
Boys & Girls Club mission. 

In 2016, our strategy focused on recruitment — 
identifying and reconnecting with alums; engagement 
— reigniting their affinity and passion for Clubs; and 
building Club capacity — helping activate and sustain 
local alumni development efforts. In addition, we 
surveyed alumni about valuable Alumni & Friends 
experiences and updated brand messaging with three 
program pillars: 

•	 Connect – Reconnect with your hometown Club, 
or get connected to a local Club, and network with 
Club alums from around the world.

•	 Develop – Access exclusive career resources, 
experiences, mentorship opportunities and 
scholarships designated for Club alumni.

•	 Give Back – Share your voice as an advocate. 
Donate to the Alumni & Friends Fund or your local 
Club. Serve as a mentor or volunteer.

As we worked to re-engage and activate alumni, we 
partnered with LinkedIn to develop an enriching platform 
for alumni, as well as BGCA and Clubs, to communicate 
and understand how Clubs have helped shape alumni’s 
professional identities.

Additionally, we secured our first national sponsorship 
with Dr Pepper Snapple Group to launch the Stay 
Connected campaign to support Club alums who are 
recent high school graduates. This partnership enabled 
us to create a scalable model and resource for Clubs to 
host alumni induction ceremonies in their communities — 
the first in BGCA’s history.

Through many tests of varying digital marketing 
strategies, BGCA rallied our base of alumni and friends 
who have been positively impacted by a Club to show 
their pride. By the end of 2016, we stood 25,500 Alumni 
& Friends strong. Together, we will ensure young adults 
have access to resources and caring mentors as they 
transition from Clubs to college and professional careers. 
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Government Relations: Championing  
Opportunities For All Youth 
Now more than ever, America’s youth need the Boys 
& Girls Club Movement to unify and amplify our voice 
— using our reach and impact to shape a favorable 
public policy environment that ensures youth are at 
the forefront of conversations in every community. 
BGCA is focused on five policy platforms: safer 
childhoods, college and career readiness, health  
and wellness, military youth and Native youth. 

In 2016, our third annual National Day of Advocacy 
focused on empowering Clubs to be strong advocates 
for key policy priorities. During the event, 122 Boys & 
Girls Club representatives conducted 194 meetings 
with elected officials to discuss the needs of Clubs and 
the positive outcomes that Club members are achieving 
across the country. This work in Washington helped 
contribute to policy victories, including securing funding 
from the U.S. Department of Education for the 21st 
Century Community Learning Centers program, and 
the U.S. Department of Agriculture (USDA), from which 
Clubs can earn revenue for providing healthy snacks 
and meals services. In 2016, the Government Relations 
team provided technical support and content expertise 
for 44 local Clubs to help them access $7.7 million in 
reimbursements from the USDA. 

BGCA also convened nearly a dozen government 
agencies, military-serving organizations, private sector 
corporations and foundations to form Better Together, 
the nation’s first military public-private partnership, 
which aims to serve 250,000 military youth living in 
civilian communities where the need is the greatest  
by 2020. 

BGCA will continue to grow our advocacy efforts, 
increasing awareness about the importance of out-of-
school time programming and championing opportunities 
for all youth. An investment in America’s kids and  
Boys & Girls Clubs will ensure our country’s success 
today and into the future. 
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Child & Club Safety 
Safety is at the foundation of the Boys & Girls 
Club Movement. It leads everything we do, 
from program development to staff hiring and 
practices to training to advocacy. It has always 
been and will continue to be our top priority.

To gauge Clubs’ greatest safety needs, BGCA conducted the Emerging Needs 
Assessment Survey in 2016. Completed by 314 organizations, it provided us with 
much-needed insight and a baseline to refine services and resources, with many 
identifying core issues such as emotional safety and bullying, safety planning, and 
facilities and transportation as top priorities. 

In August 2016, BGCA welcomed some 100 Club professionals, experts and 
community partners to the Southern California Safer Childhoods Symposium. 
Participants addressed some of the most pressing issues faced by youth in the 
region — including trauma and loss, exposure to violence, digital safety, and 
citizenship — and practical steps to implement safety procedures at Club and 
community levels. Attendees emerged with tactics to strengthen emotional and 
physical safety, safety advocacy, and safety partnerships within their organizations. 

The Child & Club Safety team also invested significant time providing direct service 
in 2016, working with Clubs to complete safety assessments, address critical safety 
needs, and establish board-led safety committees. Partnerships with fellow BGCA 
teams were fortified as well, including in the areas of digital youth development, 
bereavement, and inclusion programming strategies around LGBTQ youth and 
children with special needs. 
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Military Services 
For over two decades, BGCA 
and the U.S. Armed Services 
have partnered to help children 
of military families face the 
unique challenges of military 
life. Today, this enduring 
partnership continues to 

provide children of military personnel with critical 
youth development programs and activities, giving 
families the vital support they need. In 2016, some 
444,000 youth were served at 481 BGCA-affiliated 
Youth Centers on U.S. military installations worldwide. 
Additionally, children of the approximately 75 percent 
of military families who live outside installations 
were awarded one-year, no-cost Boys & Girls Club 
memberships. In 2016, more than 24,000 military 
youth were served by 1,439 traditional Clubs. 

Native Services 
In 2016, 175 Boys & Girls 
Clubs served more than 
86,000 Native youth. These 
young people represented 
approximately 100 American 
Indian, Alaska Native and 

Native Hawaiian communities. In 25 states across the 
country, Boys & Girls Clubs served Native young people 
in their communities and on their reservations. Children 
and teens were provided with opportunities to engage 
in culturally-relevant, targeted programs promoting 
academic success, healthy lifestyles, and community 
service. BGCA continues to be the country’s largest 
Native youth-serving agency.
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AWARDS AND HONORS

Awards and Honors
In 2016, BGCA recognized several wonderful supporters 
for their extraordinary devotion to Clubs and kids.

For their ongoing support of BGCA’s mission, Lowe’s 
received the Corporate Philanthropy Award, and  
Bechtel received the Foundation Philanthropy Award.

For expanding their impact by raising funds and 
collecting back-to-school items for Club kids,  
longtime BGCA partner Ross Stores received the  
Cause Marketing Award.

Dedicated Leadership
BGCA’s distinguished Board of Governors  
welcomed three new members in 2016.

Russell C. Ball, CEO,  
Wind River Holdings, LP, King of Prussia, Pennsylvania

Dan Borgen, Chairman, President and CEO,  
USD Group, LLC, Houston, Texas      
                          
Larry Young, President and CEO,  
Dr Pepper Snapple Group, Plano, Texas
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Distinguished Alumni

ALUMNI

Jocelyn W.  
2016-17 National Youth of the Year 

Alumni Hall of Fame, Class of 2016

Willie Naulls
Three-time NBA 
Champion
San Pedro Boys Club, 
California

JB Smoove 
Actor and Comedian
Boys & Girls Club of 
Mount Vernon,  
New York

Katrina Adams
Chairman, CEO and 
President, U.S. Tennis 
Association 
Boys Club of Chicago

Alvin Gentry
NBA Coach and 
Champion
Boys & Girls Club of 
Cleveland County,  
North Carolina

Dr. F. King Alexander
Chancellor, Louisiana 
State University
Gainesville Boys Club, 
Florida

Jim Keltner 
Professional Musician
Boys Club of 
Pasadena, California

Wayne S. DeVeydt 
Former CFO, Anthem
Boys & Girls Clubs of 
Greater St. Louis

Damaris Lewis
Model
Madison Square  
Boys & Girls Club, 
New York
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INCOME %

GIFT SUPPORT

Individuals 10,099,102 6.1%
Corporations 51,320,269 30.9%
Foundations 5,774,272 3.5%
Special events 8,349,192 5.0%
Trust funds 1,524,800 0.9%
Public grants (govt grants) 67,072,252** 40.4%
Total Gift Support 144,139,887 86.8%

OTHER REVENUE

Dues from Clubs 9,847,319 5.9%
Investment income 1,170,122 0.7%
Investment transactions including unrealized gains 9,600,680 5.8%
Miscellaneous 1,276,766 0.8%
Total other revenue 21,894,887 13.2%
Total Support and Revenue 166,034,774 100.0%

EXPENSES %

PROGRAM SERVICES FOR CLUBS

On-site assisance to member Clubs 79,929,228 39.6%
Leadership training and development of youth programs 84,364,314 41.8%
Total Program Services 164,293,542 81.4%

SUPPORTING SERVICES

Fund raising 14,903,260 7.4%
Management and general 22,532,427 11.2%
Total supporting services 37,435,687 18.6%
Total Expenses 201,729,229 100.0%

2016 NET ASSETS

Unrestricted 166,292,964
Temporarily restricted 162,456,683
Permanently restricted 33,795,614
Total Net Assets 362,545,261

2016 BOYS & GIRLS CLUBS OF AMERICA (INCLUDING 
SUBSIDIARIES) CONSOLIDATED INCOME & EXPENSES 

**Of this $57,771,948 was passed through to member organizations

292016 ANNUAL REPORT



BOYS & GIRLS CLUBS OF AMERICA30



Officers
Mr. Jack L. Stahl  
Chair

Mr. Ronald J. Gidwitz
Chair Emeritus
  
Mr. Myron Gray
Chair Elect
	
Mr. Christopher Abele	
Treasurer
    
Mrs. Valerie McNeely
Secretary
 
Mr. Thomas J. Falk
Vice Chair 
	
Dr. Condoleezza Rice	
Vice Chair 

Mr. Ronald L. Sargent
Vice Chair

Mr. Peter C. Morse
Vice Chair    
 			 
Reverend Edward A. 
Malloy
Ethicist     			 
	

Regional Chairs
Mr. Martin Water
Midwest Region
	  
Mr. William R. Goodell
National Capital Region

Mr. Gene McQuade
Northeast Region

Mr. Eric Shanks
Pacific Region

Mr. Myron Gray
Southeast Region

Mr. William Blasé
Southwest Region

Dedicated Leadership
Mr. Russell C. Ball 
CEO
Wind River Holdings, LP
King of Prussia, PA

Mr. Dan Borgen
Chairman, President & CEO
USD Group, LLC
Houston, TX 

Mr. Larry Young
President and CEO
Dr Pepper Snapple Group
Plano, TX 

Board Of Governors
*Life Member, Board of Governors
**Governor Emeritus

Mr. Christopher Abele
Milwaukee County 
Executive
Milwaukee, WI

Mr. Wayne Allen**
Houston, TX

Mr. Robert J. Bach
Retired President 
Entertainment and Devices 
Division
Microsoft Corporation
Medina, WA 

Mr. Russell C. Ball
CEO
Wind River Holdings, LP
King of Prussia, PA

Mrs. Lisa Bisaccia
Executive VP & Chief 
Human Resources Officer
CVS Health
Woonsocket, RI

Mr. Gerald W. Blakeley, 
Jr.*
President
Blakeley Investment Co.
Boston, MA 

Mr. William Blase
Senior Executive VP,  
Human Resources
AT&T, Inc.
Dallas, TX 

Mr. Dan Borgen
Chairman, President & CEO
USD Group, LLC
Houston, TX

Mr. Emil J. Brolick*
Retired President  
and CEO
The Wendy’s Company
Leland, MI 

Mr. Gregory Cappelli
CEO, Apollo Group
Chairman, Apollo  
Global, Inc.
Chicago, IL 

Mr. Jim Clark
President and CEO
Boys & Girls Clubs  
of America
Atlanta, GA 

Mr. Anthony Conza*
Founder, Blimpie 
International
Chairman, Conza Capital
Miami Beach, FL 

Mrs. Jean C. Crystal*
New York, NY 

Mr. Don H. Davis, Jr.**
Chairman Emeritus
Rockwell Automation
Milwaukee, WI 

Mr. Wayne DeVeydt
Former Executive VP  
& CFO
Anthem, Inc.
Indianapolis, IN 

GOVERNORS & TRUSTEES
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Ms. Linda J. Dimopoulos
Retired CFO
Darden Restaurants Inc.
Windermere, FL 

Mr. Patrick J. Esser
President
Cox Communications, Inc.
Atlanta, GA 

Mr. Thomas J. Falk
Chairman & CEO
Kimberly-Clark Corporation
Dallas, TX 

Ms. Ruth A. Fattori
Stuart, FL 

Mr. Gary J. Fernandes**
Chairman
FLF Investments
Dallas, TX 

Mr. Jeff M. Fettig
Chairman & CEO
Whirlpool Corporation
Benton Harbor, MI 

Mr. Moore Gates, Jr.*
Retired President
Rita Allen Foundation
Princeton, NJ 

Mr. Ronald J. Gidwitz
Partner
GCG Partners
Chicago, IL  

Mr. Rick Goings
Chairman & CEO
Tupperware Brands 
Corporation
Orlando, FL 

Mr. William R. Goodell
President & COO
Partner Fund 
Management, LP
San Francisco, CA 

Mr. Myron Gray
President, U.S. Operations
UPS
Atlanta, GA 

Mr. Ken Griffey, Jr. 
Retired Major League 
Baseball Player
Windermere, FL

Mr. J. Barry Griswell
Retired CEO, Chairman & 
President
Principal Financial Group
West Des Moines, IA 

Mr. Peter Haynes*
Retired President and CEO
Consumers Water 
Company
Yarmouth, ME 

Mr. Jeffrey O. Henley
Chairman
Oracle Corporation
Santa Barbara, CA 

Mr. Daniel R. Hesse
Former CEO
Sprint Corporation
Kansas City, MO

Mr. Mark H. Lazarus
Chairman
NBC Sports Group
Stamford, CT 

Mr. Pedro Lichtinger
New York, NY 

Mr. Edward M. Liddy*
Retired Chairman & CEO
Allstate Insurance 
Company
Lake Forest, IL 

Mr. Juan Luciano
Chairman of the Board & 
CEO
ADM
Chicago, IL  

Reverend Edward A. 
Malloy, C.S.C.
President Emeritus
University of Notre Dame
Notre Dame, IN 

Mr. Darren W. McDew
General, USAF 
Commander, Scott Air 
Force Base
U.S. Transportation 
Command
Scott Air Force Base, IL 

Mrs. Valerie McNeely
Hobe Sound, FL

Mr. Eugene M. McQuade
Retired Vice Chairman
Citigroup
East Greenwich, RI 

Mr. Dana G. Mead
Retired Chairman of  
the Corp.
Mass. Institute of 
Technology
Boston, MA 

Mr. Jeremiah Milbank, III
Managing Director
Silvercrest Asset 
Management Group
New York, NY 

Mr. Peter C. Morse
President
Morse Partners Inc.
West Conshohocken, PA 

Mr. Brian Niccol
CEO
Taco Bell Corporation
Irvine, CA

Mr. Clarence Otis
Former Chairman & CEO
Darden Restaurants
Windermere, FL 

Dr. Condoleezza Rice
Former U.S. Secretary  
of State
Senior Hoover Fellow  
& Professor
Hoover Institution
Stanford University
Stanford, CA 
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Mr. Wayne R. Sanders*
Chairman 
Dr Pepper Snapple  
Group, Inc
Dallas, TX 

Mr. Ronald L. Sargent
Former Chairman
Staples, Inc.
Cincinnati, OH 

Mrs. Carolyn Schwab-
Pomerantz
President
Charles Schwab 
Foundation
San Francisco, CA 

Mr. David Seaton
Chairman and CEO
Fluor Corporation
Irving, TX 

Mr. Eric Shanks
President, COO & 
Executive Producer
Fox Sports
Beverly Hills, CA 

Mr. Jack L. Stahl
New York, NY 

Mrs. M. Anne Szostak*
President & CEO
Szostak Partners
Providence, RI

Mr. Andrew Tennenbaum
President
Flashpoint Entertainment
Beverly Hills, CA 

Mr. Michael E. 
Tennenbaum*
Senior Managing Partner 
Emeritus
Tennenbaum Capital 
Partners
Rio Grande, PR 

Mr. Allan R. Tessler, 
Esq.**
Chairman
Epoch Investment Partners
Wilson, WY

Mr. Glen Walter
CEO, Coca-Cola China
Coca-Cola Company
Shanghai, China

Mr. Denzel Washington
Actor/Screenwriter/ 
Director/Film Producer 
Los Angeles, CA

Mr. Martin Waters
President, International
Limited Brands, Inc.
Columbus, OH 

Mr. Gary C. Wendt
Retired Chairman and CEO
GE Capital
Ft. Lauderdale, FL 

Mr. Larry Young
President and CEO
Dr Pepper Snapple Group
Plano, TX 

National Trustees
*Life Member, Trustee

MIDWEST
Mr. Brian Ames
Sr. VP, Portfolio 
Development
The Dow Chemical 
Company
Midland, MI 

Mr. Michael Bless	
President and CEO
Century Aluminum
Chicago, IL

Mr. Thomas K. Brown
Retired, Group VP, Global 
Purchasing
Ford Motor Company
Dearborn, MI 

Mr. David P. Brush
CFO
CPI Card Group
Lake Forest, IL  

Mr. Kevin Cole 
MW Accts. & Business 
Dev. Managing Partner
Ernst & Young, LLP
Chicago, IL 

Mr. Mandell Crawley
Managing Director
Morgan Stanley
Purchase, NY 

Mr. John Hartmann
CEO
True Value Company
Chicago, IL 

Mr. David Johnson
Chicago, IL

Mr. Tod Lickerman
Global President
Cushman & Wakefield
Chicago, IL 

Mr. Joseph Liotine
President, U.S. Operations 
- North
Whirlpool Corporation
Benton Harbor, MI 

Curtis G. Marks
CEO
Click Boarding LLC
Minneapolis, MN 

Mr. Roland Martel
Executive VP
Illinois Tool Works
Glenview, IL 

Mr. Jeff Marwil
Co-Head US Business 
Solutions, Governance, 
Restructuring & 
Bankruptcy Group
Proskauer Rose LLP
Chicago, IL 

Mr. Mike Miskin
Sr. Vice President & 
President
DataCom & Specialty 
Solutions Division
Molex, LLC
Lisle, IL 
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Ms. Mary Mitchell
Senior Vice President, 
Victoria’s Secret Int’l.
Limited Brands 
Columbus, OH 

Mr. Michael Mohan
Chief Merchandising 
Officer
Best Buy Company, Inc.
Richfield, OH 

Mr. Troy Noard
Managing Director
PSP Capital Partners, LLC
Chicago, IL  

Mr. Craig P. Omtvedt
Retired Sr. VP & CFO
Beam, Inc.
Lake Forest, IL 

Ms. Karen Parkhill
Executive Vice President 
& CFO 
Medtronic PLC
Minneapolis, MN

Mr. Mark Pierce
Managing Director
KornFerry International
Chicago, IL  

Ms. Andra M. Rush
President and CEO
Rush Trucking Corporation
Detroit, MI 

Mr. Pedro Suarez
President, Dow USA 
Dow Chemical Company 
Chicago, IL 

Mr. Bruce W. Taylor
Vice Chairman
MB Financial Bank
Northbrook, IL 

Mr. Eric Tech
Former President
Navistar Engine Group
Lisle, IL  

Mr. Paul Tonnesen
President, Fiskars America
Fiskars Brands, Inc.
Middleton, WI 

NATIONAL CAPITAL
Mr. Cory Alexander 
Executive VP, External 
Affairs
UnitedHealth Group
Washington, DC 

Mr. Tedd M. Alexander III
Institutional Client Service 
Executive Vice President
T. Rowe Price Associates
Baltimore, MD  

Mr. Paul Bakus
President, Corporate 
Affairs
Nestlé
Washington, DC 

Mr. Mark Brenner
SVP, Corporate 
Communications & 
External Affairs
Apollo Education  
Group, Inc. 
Phoenix, AZ 

Mr. Ric M. Edelman
Chairman and CEO
Edelman Financial 
Services, LLC
Fairfax, VA 

The Honorable Lisa Gable 
President Emeritus
Healthy Weight 
Commitment Foundation
Washington, DC 

Mr. Michael Gallagher 
President and CEO
Entertainment Software 
Association (ESA)
Washington, DC 

Mr. Emil Hill
Senior Vice President
Powell Tate
Washington, DC 

Mr. Alfred C. Liggins, III 
President & CEO
Urban One Inc.
Silver Springs, MD 

Mr. C. Glenn Mahone
Vice President, 
Communications
Aerojet Rocketdyne
Arlington, VA 

Ms. Melissa Maxfield
Senior VP, Federal 
Government Affairs 
Comcast Corporation
Washington, D.C

Mr. Dan McGinn 
CEO and Founder
McGinn and Company
Arlington, VA 

Mrs. Debby McGinn 
Co-Owner
McGinn and Company
Arlington, VA 

Ms. Rynthia Rost
Vice President, Public 
Affairs
GEICO Corporation
Chevy Chase, MD 

Mr. Matthew Schlapp
Principal
Cove Strategies
Washington, DC 

Mr. J. Sedwick Sollers
Managing Partner
King & Spaulding
Washington, DC 

Ms. Majida Turner
Vice President of  
Government Affairs
Tellurian, Inc.
Washington, DC 

Ms. Nicole Venable 
Principal
Bockorny Group Inc.
Washington, DC 

Mrs. Nancy Zirkin
Senior Advisor
Leadership Conference on 
Civil and Human Rights
Washington, DC 
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NORTHEAST
Mr. David Ard 
Head of People
Gap, Inc.
New York, NY 

Ms. Tracy Benard 
National Managing Partner, 
Advisory
KPMG, LLP
New York, NY 

Mr. Reiner Boehning
Partner
Global Infrastructure 
Partners
New York, NY 

Mr. Raymond G. 
Chambers*
Chairman
Amelior Foundation
Morristown, NJ 

Ms. Karen Cohn
Co-Founder
The ZAC Foundation
Fairfield, CT 

Ms. Julia Corelli
Partner
Pepper Hamilton LLP
Philadelphia, PA 

Mr. Steven S. Elbaum 
Managing Member
JELS & Co. LLC
Essex Falls, NJ 

Mr. George J. Fischer
President
Verizon Enterprise 
Solutions
Basking Ridge, NJ 

Ms. Jean Ford
President and CEO
J. Ford Consulting
New York, NY 

Mr. Richard Gianacakos
Northeast Region Business 
Development Leader
Ernst & Young
New York, NY 

Mr. William H. Glenn 
Former CEO
American Express Global  
Business Travel
Katonah, NY 

Mr. John S. Griswold, Jr.* 
Wilton, CT 

Ms. Julie Hobbs 
Executive Director
Morgan Stanley Wealth 
Management
Purchase,NY 

Ms. Lisa D. Kabnick
Senior Advisor
Reed Smith, LLP
Philadelphia, PA 

Mr. Peter Kiriacoulacos 
EVP & Chief Procurement 
Officer
Comcast Cable & 
NBCUniversal
Philadelphia, PA 

Mr. Jarrett Kling* 
Managing Director
CBRE Clarion Securities
Radnor, PA 

Ms. Karen Kurrasch, 
CIMA
Senior VP, Wealth 
Management
Senior Portfolio Manager
Wealth Advisor
UBS Financial Services
New York, NY 

Mr. Gregory Lee
President and CEO
Samsung Electronics  
North America
Ridgefield Park, NJ 

Ms. Jill Lohrfink
Managing Director
Allianz Global Investors
New York, NY 

Mr. Michael Lyons
Executive VP, Head of 
Corporate & Institutional 
Banking
PNC Financial  
Services Group
Pittsburgh, PA 

Mr. William C. Mutterperl
Retired, Counsel
Reed Smith LLP
New York, NY

Mr. Douglas L. Perlman
Founder & CEO
Sports Media Advisors 
New Canaan, CT 

Mr. Kevin Perra
Partner
Proskauer Rose
New York, NY 

Mr. Brian Rolapp
Executive VP, Media
National Football League
New York, NY

Mr. Peter J. Tucker
Regional Chief  
Operating Officer
New York City  
Branch Manager
Chubb
New York, NY 

Ms. Tracey Warson	
Head of Citi Private Bank, 
North America
New York, NY 

Mr. Dennison Young,  
Jr., Esq.
Managing Director
Giuliani Partners LLC
New York, NY 
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NORTHWEST
Mr. Laurence M. Baer
President & CEO
San Francisco Baseball 
Associates, L.P.
San Francisco, CA

Mr. George Brown
Partner
Gibson, Dunn & Crutcher 
LLP
Palo Alto, CA

Mr. George Dennis
Managing Director
Goldman Sachs
Manhattan Beach, CA  

Mr. Michael Fasulo
President and COO
Sony Electronics, Inc.
San Diego, CA 

Mr. Mark J. Glasky
Executive VP, Head of 
Commercial
Banking Coverage
Bank of the West
San Francisco, CA 

Mr. A. C. Green
Founder and President
A. C. Green Youth 
Foundation
Rolling Hills, CA 

Mr. Michael Groff
CEO
Toyota Financial Services 
Torrance, CA 

Mr. Irwin R. Gross
Managing Director & COO
Sequoia Heritage
Menlo Park, CA 

Ms. Constance L. 
Heldman
President
Datanation Services 
Corporation
Tiburon, CA

Mr. Matthew Johnson
Managing Partner
Ziffren Brittenham, LLP
Los Angeles, CA

Mr. Cal Johnston
Chairman
The Johnston Group
Agoura Hills, CA 

Ms. Amy Kavanaugh
Chief Global 
Communications Officer
DineEquity, Inc.
Glendale, CA 

Mr. S. Wayne Kay*
San Diego, CA 

Mr. Skip Keesal*
Founding Partner
Keesal Young & Logan
Long Beach, CA 

Ms. Janet W. Lamkin
President
Bank of America California
San Francisco, CA 

Mr. Steve Layton	
Principal & Co-Founder
LBA Realty
Irvine, CA 

Mr. Steve Mosko
TRIARC Entertainment Inc.
Malibu, CA 

Mr. Alfred M. Multari
CEO
Nissin Foods USA
Gardena, CA 

Mr. Samuel Newman
Partner
Gibson, Dunn & Crutcher
Los Angeles, CA 
 
Mr. Jon Roskill
CEO
Acumatica
Bellevue, WA 

Mr. Byron Roth
Chairman and CEO
Roth Capital Partners
Newport Beach, CA 

Mr. Wim H. J. Selders*
Temecula, CA 

Dr. Ronald D. Sugar
Chairman Emeritus
Northrup Grumman 
Corporation
Los Angeles, CA 

Mr. Frank Tucker                             
Chief People Officer
Taco Bell
Irvine, CA 

Ms. Rosemary Turner
President
UPS
Oakland, CA 

Mr. John P. Underwood
Managing Director
Goldman Sachs & 
Company
San Francisco, CA

Mr. Gregory Vaughan
Managing Director, Private 
Wealth Advisor
Morgan Stanley Private 
Wealth Management
Menlo Park, CA 

Mr. Matthew Verrochi
Managing Director 
Securities Division
Goldman Sachs
San Francisco, CA 

Mr. Timothy Wennes
West Coast President &
Head of Retail Banking & 
Wealth Markets
Union Bank N.A.
Los Angeles, CA 

Mr. Ivan Wicksteed
Founder & CEO
Repel Clothing
Los Angeles, CA

Mr. George Young
Carlsbad, CA
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Mr. George Zimmer
Managing Partner
Montclair Venture Capital 
Partners
Fremont, CA 

SOUTHEAST
Ms. Tara August
Vice President – Talent 
Relations
Turner Sports
Atlanta, GA 

Mr. Michael Casey
Chairman & CEO
Carter’s Inc.
Atlanta, GA 

Mr. Salvador  
Diaz-Verson, Jr.
Chairman & President
Diaz-Verson Capital 
Investments
Sarasota, FL 

Mr. Troy A. Ellis 
Executive VP –  
Supply Chain
Dominos
Ann Arbor, MI 

Mr. Thomas J. Fazio
Hendersonville, NC 

Mr. Stein Ove Fenne 
Senior Vice President  
& President Tupperware 
U.S. & Canada
Tupperware Brands 
Corporation
Orlando, FL  

Ms. Molly Fletcher
President and CEO
MWF Enterprises
Atlanta, GA 

Mr. David George
President, Olive Garden 
Darden Restaurants
Orlando, FL 

Mr. Daniel Greene
Partner
Greene Consulting 
Associates
Atlanta, GA 

Ms. Monique Idlett-
Mosley 
Founder, Always Believing 
Foundation 
Miami, FL

Dr. Lonnie Johnson
President & CEO
Excellatron
Atlanta, GA 

Mr. Ronald Johnson 
Professor, Industrial & 
Systems Engineering
H. Milton School 
of Industrial & Sys. 
Engineering
Georgia Tech
Atlanta, GA 

Mr. James Kaufman
Managing Director, Wealth 
Management
Senior Financial Advisor
Merrill Lynch Global 
Corporate & Institutional 
Advisory Services
Atlanta, GA 

Mrs. Joan King Salwen
Distinguished Careers 
Institute Fellow
Stanford University
Lakemont, GA 

Mr. Aron Levine
Head of Consumer Banking 
and Merrill Edge
Bank of America
Atlanta, GA 

Mr. Demetrios Logothetis
Partner
Ernst & Young
Atlanta, GA

Ms. Valerie Mondelli
Atlanta, GA 

Mr. James L. Newland
Athens, GA 

Mr. David Park 
Senior VP, Strategy & 
Business Development
Georgia-Pacific LLC
Atlanta, GA

Mr. Gary Philbin
Enterprise President
Family Dollar Stores
Matthews, NC 

Mr. Joe Quaglia 
President, The Americas 
Tech Data 
Clearwater, FL 

Mr. Mark Rahiya
Chief US Sales &  
Operations Officer
Coca-Cola Refreshments
The Coca-Cola Company
Atlanta, GA 

Mr. John Robinson
Chief Executive Officer
Aaron’s, Inc.
Atlanta, GA 

Ms. Michelle Robinson 
Vice President
Verizon
Alpharetta, GA 

Mr. Nandan Sheth
President and Chief  
Executive Officer 
Acculynk
Atlanta, GA 

Mr. Chad Shultz
Partner
Gordon Rees LLP
Atlanta, GA 

Ms. Tina Simmons
Senior VP, Human 
Resources
Comcast – Central Division
Atlanta, GA 

372016 ANNUAL REPORT



Mr. Clay Tippins
VP, Communication 
Business
Capgemini America
Atlanta, GA 

Ms. Celia Wallace
Chairman & CEO
Southern Medical  
Health Systems
Mobile, AL 

Mr. James B. Williams*
Atlanta, GA 

Mr. Kirby Winters
President/CEO and 
Founder
Winter Media
Smyrna, GA

Mr. Samuel J. Wornom, 
III*
Sanford, NC 

Mr. Thomas (Tom) 
Yarboro
Chairman of the Board
Ag ProVision, LLC
Kenansville, NC 

SOUTHWEST
Mr. James A. Barron
EVP, Merchandising
Wal-Mart Stores Inc.
Bentonville, AR 

Mr. Mark A. Blinn
Retired
Former President & CEO 
Flowserve Corporation
Dallas, TX
Mr. Thaddeus B. Brown
CEO
Houston Rockets & Toyota 
Center
Houston, TX 

Mr. Peter D. Brundage
Former Managing Director
Goldman, Sachs & Co.
Dallas, TX 

Mr. T. Randall Cain
Vice Chair and SW Region 
Managing Partner
Ernst & Young LLP
Dallas, TX 

Mr. Thomas W. Codd
Partner
PricewaterhouseCoopers
Dallas, TX 

Mr. Daniel W. Cook, III*
Senior Advisor
MHT Partners
Dallas, TX

Mr. David L. Garin
Group VP, Industrial 
Products
BNSF Railway Company
Ft. Worth, TX 

Mr. Daniel Gilbane 
Southwestern Region VP
Gilbane Building Company
Houston, TX 

Mr. John B. Hill
President & CEO
Calpine Corporation
Houston, TX 

Mr. Rob C. Holmes
Managing Director & Head 
Corporate Client
Banking & Specialized 
Industries
JPMorgan Chase & 
Company
Dallas, TX 

Ms. Charlotte Jones 
Anderson
Executive VP & Chief Brand 
Officer 
Dallas Cowboys Football 
Club
Irving, TX

Mr. Derek Kerr
Executive VP & CFO
American Airlines
Ft. Worth, TX 

Mr. Nathan G. Kroeker
President & CEO
Spark Energy, Inc.
Houston, TX 

Mr. Jeff B. Love
Chairman, Houston Office
Locke Lord LLP
Houston, TX
 

Mr. Clint W. Murchison, 
III
CEO
Tecon Corporation
Dallas, TX 

Ms. Pamela H. Patsley
Executive Chairman 
MoneyGram  
International, Inc.
Dallas, TX 
Mr. Ben A. Soraci 
General Manager, Public 
and Government Affairs
ExxonMobil Corporation
President, ExxonMobil 
Foundation
Irving, Texas 

Ms. Nina Vaca
Chairman and CEO
Pinnacle Group
Dallas, TX

Ms. Terri West
Former Senior 
Vice President of 
Communications &  
Investor Relations
Texas Instruments, Inc.
Dallas, TX 

Mrs. Colette C. Young
President
Execumate
Dallas, TX 
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$2,000,000 - $4,999,999
The Clement Stone 
Society  
Adam Capes

$500,000 - $999,999
The Al Cole Society 

Daniel Borgen

$100,000 - $499,999
The William Edwin Hall 
Society 

Wayne DeVeydt
Eugene and Ruth Freedman
Rick and Susan Goings
Timothy and Monique 
Mosley
Gary Wendt
 

$50,000 - $99,999
The Campbell Society 

Russell Ball
Judy and Steven Elbaum 
John B. Griswell
Lori M. Lee
Rush Limbaugh
Eugene McQuade
Dana and Nancy Mead
Clarence Otis, Jr.
James Rohr
Suzanne and Michael E. 
Tennenbaum
Gregory V. Vaughan

$10,000 - $49,999
Circle of Opportunity 
Wayne and Judith Allen
C. Todd Alley
Anonymous 
Steve Arizpe
Tim and Sandy Armour
Harold Baxter
Phil Belling
Tracy Benard Landau
Michael and Pamela Bless
Reiner Boehning and Lisa 
Glover
Peter D. Brundage
Donald E. Callaghan
Greg W. Cappelli
Ginnie Carlier
Mike Casey
Eliza and Kevin Cole
Peter and Sue Cooper
Julia Corelli
Michael Corrigan
Gui Costin
Tom Crotty
Maria and Stu Crum
John E. Davison
Annina Demmon
Michael Fascitelli
Heather and George 
Fischer
Lisa and Jim Gable
Thomas Gahan
Curtis S. Gardner
David George
Richard Gianacakos
Thomas F. Gilbane III

Jay Glazer
Lisa and William Glenn
William R. Goodell
Robert and Trudy 
Gottesman
Myron and Dr. Freya Gray
Mike and Mary Kay Groff
Denise and Douglas 
Harned
Martina and John 
Hartmann
Constance Heldman and 
Hal Mooz
John B. Hill
Wallace Holladay, Jr.
Tom Jermoluk
Dave and Jane Johnson
Ronald Johnson
Cal and Marjel Johnston
Lisa Kabnick
Jordan and Christine 
Kaplan
Stuart Katzoff
Jeff Kelter
Derek Kerr
Badar Khan
Brian Klein
Jarrett Kling
Conan Laughlin
Steven and Barbara Layton
Gregory Lee
Aron Levine
Pedro Lichtinger
Sheldon Liu
Jill Lohrfink
Robert E. Long, Jr.
Daniel Martin

David Martinelli
Dan and Debby McGinn
Mr. and Mrs. John K. 
Medica
Jay Mincks 
Mary Mitchell
Peter C. and Martha P. 
Morse
Al and Ellen Multari
William Mutterperl
Troy and Kerri Noard
Washburn Oberwager
Pamela and Gary Patsley
Brian Pfeifler
Linda Prinn
Chris Quick
Mark P. Rahiya
Richard Rawson
Jason Reiser
Thomas M. Rinehart
John Robinson
Chip and Kathleen 
Rosenbloom
Mr. and Mrs. David A. 
Rosow
Andra M. Rush
Tom Ryan
Paul Sarvadi
David and Lynette Seaton
Wim and Jill Selders
Davis G. Sezna
Eric and Brenda Shanks
Thomas Shannon, Jr.
Wick Sollers
The Spurlino Foundation
Jack and Stephanie Stahl 
Foundation

INDIVIDUALS
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Ronald D. Sugar
Chris Sullivan
James S. Taylor
Lena A. Thompson
Phillip and Cheryl Tonge
Thanh Tran 
Eugene Waldron
Clifford and Susan Walters
Martin and Anna Waters
Seth Waugh
Timothy and Stefanie 
Wennes
Theresa Wenzel
Jerad Wilson
Tom Yarboro
Dennison Young, Jr. 
George and Meryl Young
Larry and Colette Young
William Young
Dirk Ziff
George and Lorri Zimmer
Harold and Nancy Zirkin

$5,000 - $9,999
Circle of Hope 

Christopher Ackerley
Laurence M. Baer
Christian Baker
Katy Barton
Lisa G. Bisaccia
Yvonne Bogdanovich
James and Elena Camarda
Jonathan Clay
Rodger Collins
Grace Clare Colson
Meagan Davies

Ben Donovan
Jack Edwards
Pat Esser
Mike and Pat Fasulo
Andy and Amy Fincher
Dr. Avrom and Talia Gart
Joel Gebbie
Melvin Gordon III
Jennifer and James Gould
Courtney and Jeffrey 
Hanson
Joan E. Hekimian
Lew Horne
Douglas H. Hunt
Brittany Hunter
Joe Irving
Madi Jabara
Kim Jackson
James Johnston
Karen Kurrasch
Jeffrey Lack
Kevin E. Lewis
Juan and Carolina Luciano
Fred and Britlan Malek
Bernard S. Malkove
Robert Manfred
Peter and Valerie McNeely
Tom Mielke
Valerie Mondelli
James L. Newland
Greg Penske 
Douglas Perlman
Kevin Perra
Jack Pew, Jr.
Mark and Mary Beth Pierce
Joe Quaglia

Samuel Reeves
Dr. Condoleezza Rice
Michael C. Rupe
Michael Selverian
Elisse Stern
Steve Swerdlow
Paul and Patti Tonnesen
Peter Tucker
Celia Wallace
Christopher Wallace
 

$1,000 - $4,999
Champion of Youth 
Society 

Anonymous 
Anonymous 
David Albright 
Brent Alexander
La Dawn Anderst
Corey Anthony
Guy F. Arvia
Rick Ascher
Laura Ash
Jeffrey Astore
Kristin Auerbach
Ralph Babb
Jim Baldwin
Charles Ballard
Russell J. Barcelona
Marcos Barron 
Spencer Barrowes
Cristina Bastida
Seth Becker
J. Bruce Bell
Greg Biggers
Diana J. Bingham

Jennifer Biry
James C. Blair
Joseph Blessing
Shairna Bluesteen
Rich Bonahoom
Michael Boosinger
Stephen Brim
George H. Brown
Dr. Jill Bruno
Kevin Burke
Katie Cabrera
Mr. and Mrs. Richard 
Calderon
Chris and Sarah Cannova
P.J. Carlesimo  
David and Elizabeth 
Carmen
Brooke Carnot
Patty Chan
Jane Chung
Richard Cibrano
Robert K. Clark
William Clark
Thomas W. Codd 
Michael Coffey 
Rod and Jen Coleman
Richard Collins
Hadley Cooper 
Perry Cooper
Mandell Crawley 
Martha Cuadrado 
Mary Cummins
Mary Curtin 
Natasha Davenport
Karen Davies Collins 
Sylvia Davis White
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Kappy deButts
Dave Delmonte
Barbara Dowd
T. Michael Dye, M.D.
Jennifer Ehrlich 
Joan F. Faulkner*
Tom and Sue Fazio 
Greg Featherman
Jeff Felton
Ritson Ferguson
Lynn Finley Davis
Kristen Finney 
Russell and Stefanie 
Firestone
Christian Fischer
Maureen Flannery 
Kristin Flor 
Greg and Kerry Fortune 
Carlsen 
Stuart Francis
Steven Friedman
Robert Frum 
Edward Fulbright
Heather Garboden
David L. Garin
Jesse Gary
Leigh Gass
Willie and Jenny Gaynor
Trina Gerhard
Rachel Gerson
Tom Gimbel
Rudolph W. Giuliani
Johnathan Glass
Gary Goldberg
Jerry Goldress
Jay Gottleib

Nichelle Grant
Justin Gray 
Kevin Gray 
Gary Greer
Samantha Grenade
Larry Grisolano
Mike Grosdidier
Chris Gunder
Robert Harling
Dawn Headtke
Marcia Heltsley
Joann Hesh
Dawn Hespenheide 
Julie Hobbs
Brenda Hobson
Rob C. Holmes
Geoff Hounsell
Lara Housser 
Dan Howard
David Howard
David Huntley
Lauri Isbrandtsen
Alan Jagnandan
Glenn J. Jonas 
Nicholas Jonas
Joyce Joransen 
Brandon Kahle
Norm Kaufman
Mukund Kaushik
Amy Kavanaugh
Wesley Keigwin
Japji Khalsa 
Richard and Sandy Kolasa
Roger and Beth Koodish 
Anne Kuhn 
Karen Kurrasch

Mary Lacy 
Elias Lambros
Janet W. Lamkin
Camille and Jim Lamoureux
Mark Landry
Stephanie Latham 
Joan Lavin 
Charles Lear
Kristen Ledlow 
Cindy Levine
Glen K. Lim
Camille Lipton
Adam Lisagor
Michael Lister
Derek Loikits
Vincent Macciocchi
Blake and Karis Mallen
Uri Man
Marc Maricondo 
Alex and Amanda Marshall 
John and Kathleen Marth 
Craig Martin
Doug Mastrangeli 
Devon May
Kelly McBride
Bruce McClelland
Douglas D. McCurry
Christian McIntosh 
Nicole McKinlay
Helen Mendel 
Richard C. Mendelson
Marcus Merritt 
Martin Metzker
Ken Meyers
Arlene S. Meyerson
Steve Michaels

William Michalewicz
Andrew Middleton 
Bill and Evelyn Miller
Chris Miller 
Jason Miller 
John Miller
Phil and Beth Moeller
Mike Mondelli
Thomas Moore
Stephen Morrison 
Jeff Moses 
Sander Mueller
Hunter Munroe 
Bob Murphy 
Katherine Murphy 
Ryan Murphy 
William Murray 
Thomas Naab
Rick Nagel 
Mike and Kathy Naylor
Ronald Neal
David C. Nichols
Linda Nothnagel
Elizabeth O’Connor 
Thomas O’Connor
Alfredo Ollivierre 
Thomas Pajonas
Andrew Parker
JeAnna Parker
Debra and Richard Parkoff
R.C. and Mina Patel 
William and Kelli Pedas
Brooke Perez 
Norma Perlman
Todd Pettingill
Mona Pfeifer
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John and Stephanie Polis 
Matthew Pollock
Melinda Pope
Adam Posner 
Louis Pupello
Imad Qasim
Terri Quaranto 
John Radebaugh
John Rahiya
Elliot Ransom
Philippe Reines 
Patrick Reinkemeyer
Frank A. Reynolds
Rusty Richardson
R. Lucia Riddle 
Adrienne Ris 
Tia Robbin 
Janet Robertson
Anthony Rolon 
Philip L. Rome
Dale Ross
Lisa Osborne Ross 
Nancy Ross 
Jim Rowlatt
Kenneth Sain 
Milton J. Sams
Chris and Monique 

Samuels 
Paul Sansone
Greg Santaga
Alberto Satine
Jonathan D. Scanlon
Michael and Joan Scheffler
Kevin Schmidt
Adam and Laura 
Schmucker
Cleve Schultz
Scott Schuster
Matt Sebastian
Kathy Seegebrecht
Edwin Seipp
Gretchen Sheckler
Mitta Sheth
Chad A. Shultz
Robin Slvovsky 
Dan Smith
Roger Smith
Sean Smith
Patrick Smithey
Benjamin Socie
Michael Solomon
Howard Spiess
Adam Stanley
Alexandra Steele

Steve Steiner
Rhonda Stewart 
Stephen and Julie 
Strategos
Duncan Stuart
Peter Sykes
Genevieve Szuba
Mark and Sherry Tanis 
Christopher Tavlarides 
David J. Thomas
Richard Thomas
Zoe Tierney 
Clay Tippins
Mendel Tomas 
Susheel Torgalkar
Clark G. Travers
Jim Trebilcock
Constantine L. Trela
Nicholas Trum
Lucy Tshuka
Robin Turner
Matthew Valdes
Daniel VanderSchuur
Jason Vasiloff
Carissa Velez 
Nicole Venable
Betty Vest 

E. Buckles Wadewitz 
Trudy Wallace
Kelly Ward 
Richard Warfield
Sharon Watts 
Adam Wegel
Dustin M. Wells
Daniel J. Westbrook
Susan White
Rebecca Whitesell 
Chris Williams
Diane Wilsey
Diane Wilson
David Wing and Debra 
Avery
Kirby Winters
Debra Wong Yang 
Krisyn Wood
Eric Wynalda
Debbie Xiong 
Dennison Young, Jr.
Ray Young
Richard Ziman 
Ronald Zinco
Alan Zwach
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Bequests
Malvena Elaine Akel
Bel Apartment Properties
Marion Lou Coyle
Don Nierling Memorial 
Foundation
Harold T. Edgar
Carol A. Farmer
Hoover Family Trust
The James Annenberg La 
Vea Charitable Foundation
Charles F. Kreutzkamp 
John L. Murray
John J. Nierling
John C. Pangborn
Thomas W. Pangborn
Evelyn Fry Peterson
Lena Thompson
Zoe Blunt MacDonald Trust
 

Heritage Club
Dwayne O. Andreas
Alan and Laurelle Anspach 
Kurt Aschermann
Flora J. Beam 
Martin L. Berg
Marsha and Gary Bertrand 
Gerald W.  Blakeley Jr.
Sheila Bunin
Mary Helen Byers 
Michael P. Carey 

Anthony Carter 
Bryan Clontz
Tony and Yvonne Conza 
Doug and Cyndi I. Court
Mr. and Mrs. James W. 
Crystal 
John H. Darlington
Jane Berry Deal 
Joseph T. DeCarbo
Jane L. Emison 
Melissa Fahs
Mrs. Corey T. Fowler
W. Thomas Fyler Jr. 
Moore Gates Jr.
Ronald and Christina 
Gidwitz 
Jane Gilday
Rick and Susan Goings 
Pamela A. Gray
Samuel and Suzanne 
Greenlaw 
Phylllis Griggs
John S. Griswold Jr. 
James E. Gumpert 
Adam and Janet Guy 
Nicole and Marty Hanaka 
John and Anne* Hooper 
Brian John Hopper
James Hurley
The Honorable Kay Bailey 
Hutchison

Anthony J. Lorillo 
Howard M. Jenkins Jr.
Michael A. Johnson 
Thomas S. and Margaret 
Ann Johnson
S. Wayne and Susan H. Kay 
Karen Kurrasch
J. Andrew Lark, Esq. 
William P. Laughlin 
Dr. Patricia Leavitt 
Janice Lindsey 
Robert B. Lumis 
Paula Mackelburg 
Stuart McCammon 
Mona McCarty 
Jeremiah Milbank III 
Denita Morin
Peter C. and Martha P. 
Morse 
James L. Newland
Shane O’Neil
Mr. and Mrs. Richard J. 
Pallamary 
Rob and Stephanie Parker
Fred Paulk 
Richard Payne 
James H. Penick
Mrs. Stowe C. Phelps
Linda and Brian* Prinn 
Matt Politzer and Alta 
Renton 

Dovie R. Prather 
Linda J. Rahn
Robert Ralston 
Deborah S. Ramsey 
Steve and Kathy Ratto
B. Michael Rauh, Esq. 
David Reid
Teri Rigali
Fred B. Rooney 
Peter G. Scotese
Errol and Jackie Sewell 
Dennis Smith
Roxanne Spillett 
Jeffrey Starcher 
Barbara Stricker
Suzanne and Michael E. 
Tennenbaum
Mr. and Mrs. John T. 
Thompson 
Timothy R. Wallace
Josey Barnes Wayman
Gary Wendt
T. C. Williams 
Linda Wiltse 
Joan Wingate 
Gary York
Five donors who wish to 
remain anonymous

* Denotes deceased

 

BEQUESTS & HERITAGE CLUB
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$5,000,000+
The Robert W. Woodruff 
Society 

Comcast NBCUniversal
Taco Bell Foundation  
The Walt Disney Company
 

$2,000,000 - $4,999,999
The Clement Stone 
Society 

Altria Group, Inc. 
Anthem Foundation
Buffalo Wild Wings, Inc.
The Coca-Cola Company 
The Hartford
Lowe’s
Major League Baseball 
Charities
Raytheon Company
Ross Stores Inc.
 

$1,000,000 - $1,999,999
The John Burns Society

Aaron’s Inc. 
AT&T
Bridgestone Retail  
Operations, LLC
Charles Schwab Foundation
Comic Relief Inc.
Dr Pepper Snapple  
Group, Inc.
Microsoft Corporation
National Vision
Nestlé USA, Inc.
Old Navy
Planet Fitness
University of Phoenix

U.S. Cellular 
Whirlpool Corporation
World Wrestling  
Entertainment, Inc.

$500,000 - $999,999
The Al Cole Society

Cox Communications 
Gap Brand
The JCPenney Foundation
Kraft Heinz Company 
Foundation
Macy’s
PGA of America, Inc. 
Samsung Electronics 
America, Inc. 
Toyota
Vanguard Charitable 
Endowment

$100,000 - $499,999
The William Edwin Hall 
Society

Archer Daniels Midland 
Company
Bank of America 
Bayer Healthcare
Bon-Ton Stores, Inc.
Boys & Girls Clubs of 
America employees
Build-A-Bear Workshop
CA Technologies
CharityBuzz
Choice Hotels, Inc.
Citigroup Foundation

The Dow Chemical 
Company 
Family Dollar
Fidelity Investments
Fiskars Brands, Inc.
Fluor Corporation
Friendly’s Restaurants
James M. Cox Foundation
The J.M. Smucker Company
Kids Foot Locker
Kimberly-Clark Corporation
Morgan Stanley Foundation
National Basketball 
Association
Nordstrom, Inc. 
The PNC Financial  
Services Group
Regal Entertainment Group
Schwab Fund for  
Charitable Giving
Sony Electronics Inc.
Staples
SurveyMonkey
T-Mobile
Thermo Fisher Scientific
Time Warner Cable, Inc.
True Value Company 
Tupperware Brands 
Corporation
UGG Australia
Unilever
Unilever U.S. Corp.  
Giving Foundation 
United Parcel Service
Verizon Foundation
The Victor Cruz Foundation
WPP Group

$50,000 - $99,999
The Campbell Society

Best Buy Co., Inc.
BNSF Railway Company
The Boston Consulting 
Group
Citi
Cognizant Technology 
Solutions
Combined Federal 
Campaign
Crossmark
Deloitte & Touche, LLP
Dover Corporation
EHS Partners, LLC
Ernst & Young, LLP
Evonik Stockhausen, Inc.
ExxonMobil Corporation
First Advantage 
Fluor Corporation
Illinois Tool Works Inc. 
and Illinois Tool Works 
Foundation
Joan and Sanford I. Weil 
Philanthropic Fund
JPMorgan Chase
L Brands Foundation
MassMutual 
NBCUniversal
Oracle Corporation
Party City Corporation
Rock-Tenn Company
Rockwell Automation
Tata Consultancy Services
Texas Instruments 
Incorporated

CORPORATIONS
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$10,000 - $49,999
Circle of Opportunity

Alston & Bird, LLC
AMC Networks
Anadarko Petroleum 
Corporation
Anixter International Inc.
Apollo Group, Inc.
Aracruz Celulose (USA), Inc.
Avis Budget Group
Baker Botts, LLP
Bank of the West
Banner & Witcoff, Ltd.
BASF Corporation
Berry Plastics Corporation
BNSF Railway Foundation
The Boeing Company
Calpine Corp.
Cartoon Network 
CB&I
Charles Schwab and Co. 
Inc.
Chevron
CIT
Clopay
CMGRP, Inc.
CVS Charitable Trust, Inc.
Dell, Inc.
Deloitte
Dillard’s, Inc.
Domtar, Inc.
Easton Coach Company
Edelman Financial  
Services, LLC
Emerson Process 
Management

Ernst & Young LLP 
Flowserve Corporation
Foot Locker Foundation, 
Inc.
FOX Sports
General Cable Industries, 
Inc.
Goldman, Sachs & 
Company
Goldman Sachs Gives
GP Cellulose, LLC
Greenberg Traurig LLP 
Heng Chang Machinery Co., 
Ltd.
Hoechst Celanese 
Corporation
Home Box Office, Inc.
HSBC Securities (USA), Inc.
HTC America
Hub Group, Inc.
International Paper
Jefferies
Keesal, Young & Logan
Jo-Ann Fabric and  
Craft Stores Inc. 
Klee, Tuchin, Bogdanoff & 
Stern LLP
Korn Ferry International
KPMG, LLP
KPMG Peat Marwick, LLP
Kraton Polymers
LBA Realty
LG Chemical, Ltd.
Locke Lord Bissell & Liddell 
LLP
L’Oreal
Manheim, Inc.

McKinsey & Company, Inc.
Molex Incorporated
Morgan Stanley
NASCAR
National Association of 
Realtors
National Basketball 
Coaches Association
NFL Charities
Plastipak
PricewaterhouseCoopers, 
LLC
Proskauer Rose LLP
Qualcomm 
Railserve, Inc.
RBC Capital Markets
Retailmenot, Inc.
Robert Half International
Ryder Transportation 
Services
Salesforce.com
San Francisco Giants
Segal McCambridge Singer 
& Mahoney, Ltd.
Sewell Lexus
STILETTO Entertainment
Swift Transportation Co., 
Inc.
Teneo Strategy LLC 
Tesoro Petroleum Corp.
Trinity Industries, Inc.
Truist
Turner Broadcasting  
System, Inc.
Underwriters Laboratories
UnitedHealthcare
United Way of Greater 

Milwaukee
U.S. Development Group 
Viacom International, Inc.
Wells Fargo Foundation 
Werner Enterprises
Westmount Asset 
Management
Weyerhaeuser
White & Case 
Wilson & Company
Worldwide Technologies
 

$5,000 - $9,999
Circle of Hope

7-Eleven, Inc.
ABB Inc.
Admiral Beverage 
Corporation
Amsted Industries
Arris
Bank of Oklahoma
Barclays
Bemis Company 
Foundation
Bostik
Catalina Marketing 
Corporation
CBX
Chevron USA Products 
Company 
Chubb & Son
Coca-Cola Bottling Co. 
Consolidated
Cohen & Steers Capital 
Management
Colliers International
Communications Test  
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Design, Inc.
Covenant Security Services
Discovery Communications, 
Inc.
Donahue Schriber Asset 
Management
Dority & Manning, P.A.
DSC Logistics
Electronic Scrip, Inc.
Exel, Inc.
GATX Corporation
Give With Liberty
GMRI, Inc.
Godfrey & Kahn, S.C.
Graphic Packaging 
International Inc.
Green Bay Converting
Gulfstream
Harris Interactive Inc.
HEB Grocery Company 
Invista
Kane is Able, Inc.
Lord, Abbett & Co.
Merrill Lynch
Network for Good
News America Marketing
Northern Trust Corporation
Nypro, Inc.

PayPal
Quest Media &  
Supplies, Inc.
San Diego Gas & Electric 
Schneider National 
Foundation, Inc.
Scripps Networks
Seyfarth Shaw LLP 
Sodexho, Inc. & Affiliates
SONY Pictures 
Entertainment
T. RowePrice
Tango Card, Inc.
Think Through Learning
Under Armour Inc.
USG Corporation, Inc.
Valero Energy Corporation
ZeroChaos
	  

$1,000 - $4,999
Champion of Youth 
Society 

ACM Technologies, Inc.
American Express
American Express Political 
Action Committee
BMO Harris Bank 
BNY Mellon
Broussard Charitable 

Foundation
Bryan Cave LLP
The Bruss Company
Canfor Pulp Products Inc.
CB Richard Ellis, Inc.
Charity Gift Certificates
The Chubb Corporation
Chums, Incorporated
 
Colgate-Palmolive Company
ConocoPhillips
Cox, Castle & Nicholson 
CR Meyer
Credit Suisse First Boston
Deutsche Bank
Fox Networks
Higgins Family  
Foundation, Inc. 
Index Funds Advisors, Inc.
J.B. Hunt Transport  
Services, Inc.
Just Give
Knight Transportation
Latham & Watkins
Limited Brands, Inc.
Mammoet
Marina Maher 
Communications, Inc.

Nordson Corporation
OCADA
One Rose for a Cause
Optima Machinery 
Corporation
Organic
Pegasus Logistics Group
Play for Your Cause
The Principal Financial 
Group
Pyramid Printing and 
Graphics
Signature Estate & 
Investment Advisors LLC
Starz Entertainment Group
Subway
Tekkote Corp.
TisBest Charity Gift Cards
TOMS Shoes
Trisect
Troutman Sanders
United Way California 
Capital Region 
United Way of Metropolitan 
Chicago
U.S. Bank
Weichert Relocation Co.
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$2,000,000 - $4,999,999
The Clement Stone Society

Deerbrook Charitable Trust
Taco Bell Corporation
University of Phoenix Foundation

$1,000,000 - $1,999,999
The John Burns Society

New York Life Foundation
S. D. Bechtel, Jr. Foundation
UPS Foundation

$500,000 - $999,999
The Al Cole Society

STEM Next

$100,000 - $499,999
The William Edwin Hall Society

The Annie E. Casey Foundation
BCM Foundation
The Denver Foundation
Gap Inc.
MetLife Foundation
Michael Phelps Foundation
Pacific Youth Foundation
Silicon Valley Community Foundation
Tides Foundation
Todd Wagner Foundation
W. K. Kellogg Foundation
The ZAC Foundation for  
Children’s Safety

$50,000 - $99,999
The Campbell Society

Anonymous
The Ahmanson Foundation
The Ball Family Foundation 
Costco Foundation
Tom and Sue Fazio
QBE Foundation
Southface Energy Institute
 

$10,000 - $49,999
Circle of Opportunity

Aon Foundation
The Ayco Charitable Foundation
Bessemer Trust 
Boys Incorporated of Dallas
California Community Foundation
Communities Foundation of Texas
The Community Foundation for 
Greater Atlanta, Inc.
Pat and Paula Donahue
Edward K. Straus Fund
Grizzard Family Foundation, Inc.
Healthy Weight Commitment 
Foundation
The Herbert Hoover  
Foundation, Inc.
The Hirsch Family Foundation
ITW Foundation
Jacobs Engineering Foundation
The Jeff B. and Katherine B. Love 
Foundation
John W. Anderson Foundation

Katten Muchin Rosenman, LLP
The Kayser Foundation
The Ludwig Family Foundation
The Lyon Family Foundation
Menasha Corporation Foundation
National Christian Foundation
Richard Nelson Ryan Foundation
Roger and Susan Stone Family 
Foundation
Rowling Foundation
SAP America, Inc.
Sun-Times Foundation, A Fund of The 
Chicago Community Foundation
Walton Family Foundation, Inc.
WorldVentures Foundation
 

$5,000 - $9,999
Circle of Hope

The Greehey Family Foundation
The Irving Foundation, Inc.
J. W. and Ethel I. Woodruff Foundation
Jewish Federation of  
Metropolitan Chicago

$1,000 - $4,999
Champion of Youth Society

Anonymous Foundation
Caithness Foundation, Inc.
The Sandra Atlas Bass and Edythe & 
Sol G. Atlas Fund, Inc.

FOUNDATIONS
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